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Research on the Health Education Model of Community Chronic Diseases Based

on the Theory of Customer Relationship Management
Huang Jing & Chen Xianze & Lin Ziji
College of Humanities and Management Fujian University of Traditional Chinese Medicine
Fuzhou 350122 China

Abstract  With the continuous improvement of material living standards and the aggravation of the aging
process chronic diseases have become an important disease affecting the physical and mental health of Chinese
residents  bringing heavy disease burden to society and families. Based on the theory of customer relationship
management this paper constructs a new model of community health education for chronic diseases from four
elements object provider content and method and puts forward the implementation path of improving health
information system integrating community health resources establishing feedback and effect evaluation mechanism.

Key words theory of customer relationship management chronic disease health education pattern

20 . .




